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About the campaign

The idea that women ‘ask for it’ is often used by offenders to justify their behaviour. It blames the victim for the crime, not the offender. 

This ‘asking for it?’ campaign aims to raise awareness of the extent of violence against women, its unacceptability and challenge the attitudes that justify and excuse it. It also aims to increase awareness of where women can turn for support. 

What are the campaign’s key messages?

This campaign sees violence as preventable by challenging attitudes that deem violence against women as acceptable. Therefore, the key messages for this campaign are that:

· I have a right to wear whatever I want

· To go wherever I want

· I have a right to walk home free from fear

· And I have a right to live my life free from violence

What is violence against women? 

Violence against women is a cause and consequence of women’s inequality. It encompasses, but is not limited to domestic abuse, rape and sexual violence, female genital mutilation, forced and child marriage, crimes in the name of ‘honour’, human trafficking and sexual exploitation, sexual harassment (in the workplace and in the public sphere) and prostitution.

Why do we need a campaign on violence against women?

Violence against women is a serious inequality facing women and girls in Wales today. There are many connections between all forms of violence. 

This includes the myths and stereotypes that justify or excuse violence against women.It is these myths and misconceptions that can prevent survivors from getting the help they need, and rarely hold the perpetrator accountable for their actions. 
What is the evidence for needing action in universities and colleges?

In 2008 Amnesty and NUS Wales published the results of its Welsh student survey. It showed that:

· 64% of students know women whose boyfriends or partners have hit them

· 41% know women whose boyfriends or partners have coerced or pressured them into sex

· 34% think a woman is totally or partially responsible for being raped or sexually assaulted if she is drunk.

What is the evidence for needing action in the workplace?

· Domestic abuse currently costs UK businesses over £2.7 billion a year.

· In the UK, in any one year, more than 20% of employed women take time off work because of domestic violence, and 2% lose their jobs as a direct result of the abuse. 
· 75% of domestic violence victims are targeted at work – from harassing phone calls and abusive partners arriving at the office unannounced, to physical assaults.

We also know that violence against women is chronically under-reported, but research shows that: 

· Almost half of women have experienced some form of domestic violence, sexual assault or stalking

· Two women each week are murdered by their partners or ex-partners in the UK

· Approximately 80,000 women suffer rape and attempted rape every year but only 6.1% of rapes reported to the police lead to the rapist being caught and convicted. 
· 85% of forced marriage cases involve female victims. The majority are under 24 years old and some are as young as ten years old. 
What can I do?
You can make a difference. This campaign pack includes ideas for action which you can take on campus or in the workplace. Share your ideas with us using the contact details on page 1. 
